
Bachelor of Commerce (Pass) 

 PROGRAM OUTCOMES 

❖ Learning outcomes-based approach to curriculum planning and development 

Commerce is visualized as a link between society and business. With the passage of time, the 

nature and purpose of interaction between both have undergone tremendous change. 

Information technology has remodelled the shape and design of business engendering the 

metamorphosis of its very nature as well as the matrix of societal functioning. Recognising 

the implications of this change, the B.Com. programme aims at building in students an 

understanding about functioning and premise of the business world. In order to achieve this, 

the programme offers opportunity to students to know different aspects of organizational 

functioning, financial systems, understanding of economy, laws governing business, strategies 

adopted by business to reach to society etc. The programme also provides the students an 

opportunity to explore, experiment and equip themselves to serve the society not only as 

employment seeker but also as an entrepreneur and job creator. The programme enables the 

students to hone the required skills to become self reliant. About teaching learning processes, 

it is intended to have flexibility making it more student-centric. 

 

 

❖ Nature and Extent of B.Com. (Pass)  

Commerce as a subject involves the study of activities related to trade, business, exchange and 

allied areas like laws, governance and accounting in order to run business enterprises smoothly. 

The key areas of study within the discipline of commerce comprise: accounting, finance, 

human resource management, marketing, economics, use of IT etc. The depth of the courses 

would vary in accordance with the nature of topic in relation to their respective relevance and 

industry demand in the current scenario. Also, in order to enhance the options of employability, 

experiential and practical approach will be followed in respect of topics which demand hands-

on exposure. Focus would be on helping the students simulate themselves in the actual working 

situations like analysing annual reports and balance sheets, working on live software etc. 

 

❖ Aims of the Bachelor’s Degree Programme 
 

● To instill in students the basic knowledge and fundamentals of commerce and business 

which would be beneficial for them to comprehend, analyse and evaluate the current 

economic/business scenario of the country and the world at large.  

●  To develop in students the capability to transform theoretical and conceptual knowledge 

into practical problem-solving approach using critical thinking.  

● To develop skills which would help them undertake research and innovations in commerce 

and would enhance their employability. 

 

 

 



❖ Graduate Attributes 

After completion of this program (under LOCF), the students will be able to acquire the 

following attributes, qualities and skills: 

Disciplinary Knowledge: 

The curriculum planning of B.Com. the programme envisages the students demonstrating 

fundamental knowledge of the areas related to finance, accounting, human resource 

management, international business, corporate and business laws, taxation, marketing etc. The 

students will be made capable of evaluating diverse perspectives provided by the prism of these 

areas and a comprehensive picture of business situations, using modern ways and means of 

dealing with issues arising in the dynamic business world.  

Communication Skills:  

The teaching learning pedagogies used in the programme will make the students capable 

enough to deliver and communicate information pertaining to business effectively.  

Problem Solving:  

The B.Com. involves acquainting the students with problem solving techniques by providing 

them with real life situations through case-studies. The students shall be able to develop better 

sense of problem solving after going through the courses.  

Analytical Reasoning:  

The courses offer an opportunity for students to develop analytical reasoning through their 

active participation and involvement in the teaching-learning process as envisioned in the 

student centric approach.  

Cooperation/Teamwork:  

The curriculum also inculcates in the young minds the qualities of teamwork, cooperation and 

solidarity which can be seen as a vision of the current business world. They shall be able to 

gain insight into the need to balance the aspects of collaboration and competition for healthier 

delivery to society whose hallmark currently is fierce competition. The courses included in the 

programme teach the students to cultivate such characteristics keeping the larger societal 

welfare and sustenance in mind.  

Research-related skills:  

The courses make them understand the need of the current business world and make them 

capable to view different aspects and dimensions from global perspective. The courses are 

designed in such a way that the learners are encouraged to seek deeper understanding of issues 

and develop research abilities.  

 

 



Moral and ethical awareness/reasoning:  

The courses also involve training the students to check unethical behaviour, falsification and 

manipulation of information in order to avoid debacles which can be seen rising persistently 

over the period of time.  

Lifelong Learning: 

The courses are formulated to develop a sense of attitude towards life-long learning as the 

world of business is constantly in a state of flux. The course content shall help students build 

on sustaining themselves and being relevant in all times through having such an attitude. 

Leadership readiness/qualities:  

The programme shall be able to inculcate management skills like teamwork, cooperation, 

motivation and leadership etc. that help build the character of a future employee and facilitate 

him/her in inspiring others in an organisation. The courses would be able to make the students 

capable of handling present complexities and future challenges.  

Information/Digital Literacy: 

The courses in this programme help the students acquire knowledge of computers and become 

digitally literate by learning basics of computers and computerised accounting, thus becoming 

self-reliant. 

 

❖ Programme Specific Outcomes 

B.Com offers a deep dive into various facets of commerce and business. The curriculum of this 

programme provides a carefully selected subject combination of Accounting, Management, 

Tax, Finance, Marketing and Law. The programme will be able to make the students blend 

theoretical concepts with practice, furthering students with a better skillset and a fresh 

perspective. This programme will be able to give insight to the students of the day to day 

commercial procedures for becoming good leaders and assets for an organization. 

 

 

 

 

 

 


