
                        PREDICTION IN POLLING RESEARCH 

 

Public opinions are the expectations, aspirations, demands, etc. of the 

majority of the people. When these opinions are extracted through 

survey from a particular sample then they are called opinion polls. 

Opinion polls are conducted through a series of questions and then 

extrapolating generalities in ratio. They are used for predicting election 

results. 

Opinion polls are important because of the following reasons: 

1. They represent public opinion which is important as democracy 

derives its authority from public. 

2. They shape the election manifesto of different political parties. 

3. They determine the trajectories of election-campaigning. 

4. They are used to test possible attack messages that their 

opponents might use and potential response to those attacks. 

Opinion polls give the overview of public perspective which helps in 

taking targeted actions. However we are witnessing huge surge in poll 

prediction failures. This is because of the following reasons: 

1. Limited samples are used which could lead to incorrect 

information. 

2. Depending on the mood, people can give misleading answers. 

3. Pollsters do not have time or resources to do research on large 

samples. 

4. Applying western research methods directly on Indian society. 



Indian society has so many phenomenons which are not present in 

western society. For example they do not have caste system. Similarly 

both societies differ in its power structure, culture, attitude etc. The 

research methods are the product of the interactions and experiences 

of their own society. This cannot be applied directly on Indian society. It 

is high time that we look for creating own research method based on 

our own experiences. We need to add readings which explain different 

phenomenon and nuances of our society. This is the way forward to 

ameliorate the present drawbacks of opinion polls. 
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