
Practical Help Book 
 

Open your text editor and type the following text:  
<html> 

<head> 

<title>My First Webpage</title> 

</head> 

<body> 

This is my first homepage. <b>This text is bold</b> 

</body> 

</html> 

 
Save the file as mypage.html. Start your Internet browser. Select Open (or Open Page) in 
the File menu of your browser. A dialog box will appear. Select Browse (or Choose File) 
and locate the html file you just created - mypage.html - select it and click Open. Now 

you should see an address in the dialog box, for example C:\MyDocuments\mypage.html. 
Click OK, and the browser will display the page. 
 
 
<html> 

<head> 

<title>My First Webpage</title> 

</head> 

<body> 

This is my first homepage. <b>This text is bold</b> 

 
<big>This is big </big> 

<i>This is italic</i> 

<p>This is for paragraph tag, new paragraph started</p> 

 

<h1>This is a heading</h1> 

<h2>This is a heading</h2> 

<h3>This is a heading</h3> 

<h4>This is a heading</h4> 

<h5>This is a heading</h5> 

<h6>This is a heading</h6> 

 

<h5 align="left">I can align headings </h5> 
<h5 align="center">This is a centered heading </h5> 

<h5 align="right">This is a heading aligned to the right </h5> 

 

</body> 

</html> 

<a href="url">Text to be displayed</a> 
<a href="http://www.austincc.edu/">Visit ACC!</a> 

 
 
<imgsrc="graphics/chef.gif"> 

<imgsrc="graphics/chef.gif" alt="Smiling Happy Chef "> 
 
<imgsrc="graphics/chef.gif" width="130" height="101" alt="Smiling Happy Chef"> 



 
 
Practical 1 
Add meta tag to your website 
 
view-source:https://www.dell.com/en-in 
 

 
 
 
view-source:https://www.tatamotors.com/ 
 

<metaname="description" content="Tata Motors Limited is 

the largest automobile manufacturer in India. Tata Motors 

offers a wide range of Sedan, Hatchback, MPV, SUV, cargo 

trucks and many other models. It is the leader in 

utility, commercial, defence&amp; passenger vehicles in 

India" /> 

 

<meta name="keywords" content="transport 

vehicle,passenger vehicles in india ,commercial vehicles 

in india,automobile manufacturers in india" /> 

<link rel="canonical" href="https://www.tatamotors.com/" 

/> 

 
html> 
 <head> 
  <title>ABC Schools of Arts</title> 

<meta name="TITLE" content="Tata Motors Official Site | Tata Motors | Tata 

India" /> 
  <meta name="description" content="Tata Motors Limited is the largest 

automobile manufacturer in India. Tata Motors offers a wide range of Sedan, Hatchback, 

https://www.tatamotors.com/


MPV, SUV, cargo trucks and many other models. It is the leader in utility, commercial, 
defence&amp; passenger vehicles in India" /> 
 
  <link rel="canonical" href="http://abcschools.co.in"> 
 </head> 
 <body> 
  <h1 align=center> ABC Schools of Commerce</h1> 
  <h1> Home</h1> 
  <imgsrc="college.gif" alt="Collge Building" title ="AA"> 
 </body> 
  

</html> 
 
 
Practical 2 
Add the canonical tag to your page 
See above example 
 

Practical 3  
Add “alt” tag to image 
See above Example 
 
Practical 4  
Add appropriate alt tag for the following images  
 

 
 

<imgalt="Inspiron 7000 Series." 

src="//i.dell.com/sites/csimages/Banner_Imagery/en/Uber_H

P_Banner_Astro.jpg"/> 

 

 

https://i.dell.com/sites/csimages/Banner_Imagery/en/Uber_HP_Banner_Astro.jpg
https://i.dell.com/sites/csimages/Banner_Imagery/en/Uber_HP_Banner_Astro.jpg


 
 
 
<img src="https://www.tatamotors.com/wp-content/uploads/2019/01/25072817/blog-
25jan19-featured.jpg" alt="" title=""> 
 
 
Practical 5  
Use below tools to optimize the high resolution images. 
https://www.jpegmini.com/ 
https://imageoptim.com/mac 

 
Practical 6  
Go to https://checkpagerank.net/index.php 
And check the page rank for http://arsdcollege.ac.in/ 
http://www.du.ac.in/du/ 
and other sites and draw a comparative chart of at-least 3 websites. 
 
Practical 7  
Open https://in.yahoo.com/?p=us 
And enter “link:any web site you want to check the link to” 
For example 
“link:http://arsdcollege.ac.in/” 
“link:http://www.du.ac.in/du/ “ 
 

Write the findings in your book. 
 
 
 
 
 
 
 

https://www.jpegmini.com/
https://imageoptim.com/mac
https://checkpagerank.net/index.php
http://arsdcollege.ac.in/
http://www.du.ac.in/du/
https://in.yahoo.com/?p=us
http://arsdcollege.ac.in/


How your site is constructed from the start will affect your internal link building. 

Site Navigation 

Site Navigation can be broken down into the main page navigation and a sub 

navigation. The main page navigation generally links to the main pages on the site. 

e.g. Home Page, About Us, Site Map, Contact Us 

A sub navigation menu could include categories (for services, an ecommerce site or 

blog). 

Whether you decide to have all your site navigation together in a dynamic menu or 

split up into a main navigation bar and sub menu there are some things you need 

to do to improve your internal link building and on-site search engine optimization. 

 Use text links instead of image links. 

Search engines do not read images (yet) and neither does assistive 

technology people use to read web pages to them. Your visitors that use a non 

graphical browser won’t see the image either. And what if you make the link 

names too small in the images and people can’t read them? 

Text navigation links will add a search engine optimization element to your 

pages, add accessibility and add usability. 

 Use a CSS dynamic menu instead of a Javascript driven menu. 

Although Google says it’s getting better at reading Javascript, that doesn’t 

mean the other search engines are. 

A CSS dynamic menu uses lists in the creatation of them. All the coding and 

links within the menu is within the actual web page, unlike some Javascript 

driven dynamic menus. 

With a CSS dynamic menu, you add search engine optimization, accessibility 
and usability by having the coding right in the page for screen readers and 

non graphical browser users plus the search bots will see the links 

too! 
 Provide breadcrumb navigation. 

Breadcrumb navigation contains links to the sections within the site the page 

is. It shows the path of how the user got there. 

The search engine bots will also see your breadcrumb navigation and that will 
lead them to the pages within the path to the page. e.g. An ecommerce site 

can add great usability and on-page search engine optimization by including a 

breadcrumb navigation. The visitor can trace the path back to related previous 
pages if they landed on a product page plus they can trace their steps back as 



to how they got to the page. The search engine bot will do 
this too. 

 Include a site map link. 

A traditional site map (one where you list all your pages on the site on a web 

page) is an important link. It adds usability to the site, especially if you have a 
large site, in that should a visitor get lost they can go to the site map and find 

where to start over. A site map is also great for those who don’t want to go 

through all the navigation to find what they want, the people who want to cut 
to the chase and get to where they want to get to now. The search engine 

bots will also visit that page, which will lead them to the other pages on the 

site. 

 Have your categories well organized and use keywords to describe 

them. 

Well organized categories will group like topic pages together. This in turn will 

interlink with pages of the same topic, which is good from a search engine 

optimization point of view and also makes them more useable. 

Any time linked text contains a keyword or phrase related to the page it links 

to it is a plus. 

 Have your home page link link to your domain name. 

Some people link their home link/button to the index page (home page) of 

their site. e.g. index.htm Yes, a visitor will reach the home page, so will the 
search engine bots. The both of them will also reach your home page if they 

type www.yourdomainname.com. Why this works is a web server will look for 

the index page (your home page in this discussion) when someone types just 

your domain name. Web servers have a hierarchy of which pages are 
presented first when someone types your domain name. Whether you are to 

use index, default or another name is up to your web hosting, check their 

documentation and use the correct file name for your home page. 

Typing www.yourdomainname.com or www.yourdomainname.com/index.htm 

present the same page, this is a problem because you are linking to your 

home page one way and all the incoming links that people are placing on their 
sites/blogs/social networking sites will use www.yourdomainname. The search 

bots will see these links as 2 different links. The more links that look exactly 

the same pointing to a page the more votes for the page. If you use the one 

with index.htm for your internal link building then the votes get reduced for 
the home page so link to the home page just like everyone outside your site 

does so all the votes go to the same version of the url. 

 Make a conscience choice about the file names of your pages. 

Search engine optimization is all about creating a theme of a topic. You select 

your web page file names, web page title tags and anchored text with that 

theme in mind. 



Instead of just having a services page, if it is a specific service, say dog 
walking, then a better choice of web page file name would be dog-walking-

service.htm Put this together with proper use of the title tag, meta data, 

headings in the pages and related content and you are one more step to an 

overall well optimized site. 

Using Hidden Text 
There are lots of ways to hide text on a page: white fonts on a white background, using a tiny font, 
using a div tag with style=”display:none;” or even a div that places the text off the page way over to 
the right or left (like a negative margin). 
Ranking algorithms are no longer about how many times a specific keyword is on the page. That’s 
why Google completely ignores the keywords META tag – people were stuffing their keywords there 
too. Google uses artificial intelligence (AI) to determine the “quality” of the content. Does it match the 
correct grammar and sentence structure of that particular language? Does it match similar content 
structure in other published pages? Does it match the theme of what Google “knows” about that 
particular topic? 
There are at least a couple hundred other factors at play here, so hiding a few instances of “how to 
train a dog” on the page isn’t going to get it there. 

What’s the Right Keyword Density? 
Keyword density is the number of times that specific keyword shows up in your copy. So for 
simplicity’s sake, if you have 500 words of copy, and your target keyword is in the copy ten times, 
you have a 2% keyword density (10/500 * 100% = 2%). Is that good? Bad? I’ve heard people say 
you should keep it to 1-2%. Others say 3-4% as my friend did, and even up to 10%. Wow, that would 
mean your keyword is repeated every ten words. How awkward would that sound? 
See the hidden text section above. Again, Google uses AI to “read” the copy. They aren’t counting 
your KWD and giving a boost to the page that has a higher KWD than the next one. It’s all about 
quality of content. Does it add value to the reader? Are there social signals that indicate people are 
liking and interacting with the content? 

Using a Noscript Tag to Hide Text 
The Noscript tag is a valid way to insert html onto a page if a browser doesn’t support a type of 
JavaScript script. If you’re using it to put more copy on the page, then again, it’s a cheat, and it 
doesn’t work. See the above sections. 
Google is quite clear in its webmaster documentation, and they explicitly tell you all the things you 
shouldn’t be doing to try to cheat: 
https://support.google.com/webmasters/answer/66353?hl=en 

 

What Is a SWOT Analysis? 

Simply put, the SWOT Analysis is a decision-making tool used to evaluate a 
venture in which you input all the Strengths, Weaknesses, Opportunities and 
Threats you can think of into a matrix, which (in theory) makes it easier for you 

https://support.google.com/webmasters/answer/66353?hl=en


to identify all of the negative and positive factors that could affect the project's 
outcome, planning and strategy. 

Keep in mind that a SWOT analysis is only helpful with goals that are 
attainable. It's not a replacement for a brainstorming session. A SWOT 
analysis deals solely in verifiable facts that can lead to a realistic goal. 

Here is a sample template for a SWOT Matrix: 

 

SWOT analyses are often helpful solely for the visual impact that they can 
have. 

For example, if the Threat and Weakness quadrants wind up with a number of 
entries far in excess of the sections for Strength and Opportunity, that could 
be a strong indicator of challenges that need further discussion before moving 
forward with your decision. 

Conversely, if your matrix is overwhelmed by entries in the Strength and 
Opportunity fields, you could be looking at a winner. 

https://www.semrush.com/uploads/media/5a/1d/5a1d73ecd93ea5dc641ff42bf9942b01.png


As you can see from the above diagram, the SWOT also helps you categorize 
challenges into both External and Internal Origins as well as which data is 
labeled either Harmful or Helpful to the outcome. 

Mindtools.com has the following to say about the origins: "Strengths and 
weaknesses are often internal to your organization, while opportunities and 
threats generally relate to external factors." 

Internal: Executive, Board, Employee, Customers, KPI 

External: Mega Trends, Competitor, Industry, Market 

 

 

Off page optimization 

Page rank 

Page Rank (named after Larry Page) is a link analysis algorithm used by Google that measures how 

many links point to a website or page, and more importantly the quality or importance of the sites 

that provide those links. It uses a numerical scale, with 0 being the least important and 10 being the 

most important. In an attempt to “cheat the system", some website owners have tried to purchase 

links back to their website hoping for a higher Page Rank. However, those low quality links can have 

a negative impact and result in a lower Google Page Rank. In addition, a website may be penalized 

or blocked from search results, giving priority to websites and web pages that have quality backlinks 

and content that is valuable to humans. 

How does pagerank work? This is one of the basic questions that you must have, if you are here to 

find page rank or for a regular page ranking check. If you want to find out the Page Rank of a 

website using our Google PageRank Checker or PR Checker, you want to add the URL for 

numerous pages – not just the “Home" page. Google pagerank checker will give different PR values 

for each link. If you plan on purchasing advertising or buying a “used" website, this free PageRank 

Checker or PR Checker can help you make an informed decision. 

WHAT IS LINK POPULARITY? 

Link popularity refers to the number of links pointing to and from related sites and is an 

extremely important method of improving your site's relevancy in search engines. 

There are three types of links that will increase the link popularity of your site: 

http://www.mindtools.com/pages/article/newTMC_05.htm


1. Internal links; 

2. Inbound/incoming links; and 

3. Outbound/outgoing links. 

Let's take a look at each one in more detail. 

INTERNAL LINKS 

Internal link popularity refers to the number of links to and from pages within a site. I 

recommend cross linking your important related pages. This helps search engine 

spiders find and index your most important pages quicker, especially if some pages are 

buried deep within your site. 

SITE MAPS 

Site maps are visual models of a site's content that allows users to find specific content 

or page. Site maps are like interactive table of contents, with links leading to most, if not 

all, pages of a web site. Site maps are organized hierarchically, breaking down the site's 

information into increasingly specific subject areas. If you have more than a dozen 

pages, I recommend you include a site map in your site. Then add a link to the site map 

page from the home page, and on other pages. This way search engine spiders will find 

the site map, crawl the links and index your entire web site. 

INBOUND/INCOMING LINKS 

Inbound/incoming link popularity refers to links pointing to a site from other related sites. 

In addition, there are two types of inbound links: 

1. Links from sites you control: SEO experts do recommend linking between sites 

with targeted keywords. The reason for doing this is because some of the major 

search engines, such as Google, place a great importance on the text used 

within, and close to, links. But do not cross-link every page in one website with 

every page in another; and 

2. Links from sites you don't control: There are two ways of finding sites to link to 

yours. The best way to get other sites to link to yours is to ask them politely. And 



the best way to find likely candidates is to ask web sites that link to your 

competition. To find out which sites are linking to your a particular competitor, 

visit a search engine such as Yahoo! and enter, "link:" followed by the 

competitors domain name (with and without "www"). Yahoo! offers far more 

results than Google, so Yahoo! is the preferred choice. 

For example: 

link:www.competitor.com 

To check the link popularity of your own sites, simply use your own domain 

name. Do not forget that all the sites listed in the same category as yours in the 

major web directories, such as the Yahoo! Directory and Open Directory Project, 

are ideal link candidates too. 

Once you have compiled a list of related sites, add a link to them in your site. 

Then send an email to each web site owner informing them that you have linked 

to their site and politely ask them for a link back to your site. Another way of 

finding sites to link to yours is to find sites that accept site submissions. To find 

such sites, visit a search engine, such as Google, and search for: 

"addurl" "your keywords" 

Include the quotation marks to ensure the search engine only return pages with 

the exact search phrases you enter. Also try replacing, 'addurl' with one of the 

following sets of search phrases: 

add site, add link, submit url, submit site, submit link 

In addition, you can also find site submission pages by searching for the actual 

page. So, try replacing the 'addurl' search phrase with one of the following page 

names: 

addurl.html, addsite.html, addlink.html, submiturl.html, submitsite.html, 

submitlink.html, add-url.html, add-site.html, add-link.html, submit-url.html, 

submit-site.html, submit-link.html, add_url.html, add_site.html, 

add_link.html, submit_url.html, submit_site.html, submit_link.html 



OUTBOUND/OUTGOING LINKS 

Outbound/Outgoing links refers to links pointing to other related sites from your site. 

Search engine spiders will crawl your site's outbound links and determine that the 

content of the sites you link to are related to the content of your own site. How much 

importance outgoing links add to a site's link popularity rating is still being debated by 

search engine optimization specialists. 

Link Building: Why It's Important 

Link building is important because it is a major factor in how Google ranks Web pages. 
Google notes on their site that: 

"In general, webmasters can improve the rank of their sites by increasing the 
number of high-quality sites that link to their pages." 

Imagine that we own a site promoting wind turbine equipment that we sell. We're 
competing with another wind turbine equipment manufacturer. One of 
the ranking factors Google will look at in determining how to rank our respective 
pages is link popularity. 

 

http://www.wordstream.com/keyword-ranking


While the above example provides a general visual understanding of how page rank 
works and why link building is important, it's very basic. It omits key factors such as: 

 The trust and authority of the linking pages. 
 The SEO and content optimization of the respective sites. 
 The anchor text of the incoming links. 

For a more in-depth explanation of how PageRank is calculated, read through these 
resources: 

 The original Google PageRank paper 
 The Future of PageRank: 13 Experts on the Evolving PageRank Algorithm 
 An in-depth discussion of the formula behind PageRank 
 The Wikipedia page on the subject 

The most important concept to understand is that, as Google says, you're more likely 
to have your content rank higher for keywords you're targeting if you can get external 
websites to link to you. 

 

 

Link Building Strategies: How To Get Other Sites 
Linking to You 

There are a number of link building strategies used to get external websites to link to 
yours: 

 Content Creation & Promotion - Create compelling content that people will 
want to reference and link to, and tell people about it. 

 Submissions - Submit your news to press releases, submit your site to 
directories, etc. 

 Reviews & Mentions - Put your product, service, or site in front of influential 
bloggers. 

 Links from Friends & Partners - Get people you know and people you work 
with to link to your site. 

There are several other resources that will offer you more extensive and 
granular lists of ways to get links, but there are two main issues with all of these tips 
and tricks for developing inbound links to your website: 

http://www.wordstream.com/seo
http://infolab.stanford.edu/~backrub/google.html
http://www.wordstream.com/blog/ws/2014/02/25/pagerank
http://www.seomoz.org/blog/how-pagerank-works-why-the-original-pr-formula-may-be-flawed
http://en.wikipedia.org/wiki/PageRank
http://www.wordstream.com/keyword
http://www.seobook.com/archives/001792.shtml


1. They take a lot of time - Building out quality content and developing links 
from parties who may be interested takes a long time. It also requires certain 
resources: good copywriters, man hours to dedicate to the promotion of your 
goods or services, etc. 

2. They're dependant on external forces - You're reliant upon sites you don't 
control. This means you're unable to have a say in the quality of the linking 
page, the words they use to talk about your product, or the specific pages on 
your site they link to. 

Best Ways to Build Links for Free 

There's a better (free) link building strategy to build links to the pages you're 
attempting to improve search engine rankings for. In attempting to get a Web page to 
rank, there are a few key factors to consider: 

 Anchor Text - One of the most important things search engines take into 

account in ranking a page is the actual text a linking page uses to talk about 
your content. So if someone links to our Good Guys Wind Turbine Parts site 
with the text "wind turbine parts", that will help us to rank highly for 
that keyword phrase, whereas if they had simply used text like "Good Guys LLC" 
to link to our site, we wouldn't enjoy the same ranking advantage for the 
phrase "wind turbine parts". 

 Quality of the Linking Page - Another factor taken into account is the quality 
of the page that is sending the link; search engines allow links from high-
quality, trusted pages to count more in boosting rankings than questionable 
pages and sites. 

 Page the Link is Aimed At - Many times, when people talk about your site 
they'll link to the home page. This makes it difficult for individual pages to 
achieve high rankings (because it's so difficult for them to generate their own 
link equity). 

These are all elements we can't control in attempting to get other sites to link to us. 
We can, however, control all of these elements in linking to our own pages from our 
own content. 

We can: 

 Determine what anchor text to use. 
 Decide which page to point that anchor text at. 
 Ensure that the quality and content of the linking page is high (since it's our 

page!). 

Building external links to your site is important, but in focusing more of your efforts 

on the optimization of these internal links you can build quality in-bound links with 

http://www.wordstream.com/link-building-strategy
http://www.wordstream.com/serp
http://www.wordstream.com/keyword-phrases


rich anchor text to the proper pages, which will provide you with an unparalelled 
ranking boost (for free!). 

Internal Link Building Tools and Tips 

So how do you go about building these great internal links? Well, you can set up a 
system for interlinking your pages in a few easy steps: 

 Keyword Research for Link Building - First, you need to utilize a keyword 
research tool to have numerous keywords suggested to you that are both 
relevant and popular. 

 Assign Keywords to Content - Next, you have to group your 

keywords strategically, creating a search-friendly information architecture. 
 Link Pages Using Targeted Anchor Text - The final step is to apply your 

keyword research to intelligent inter-linking; you do this by linking to content 
using the keywords you've discovered. 

 
 

http://www.wordstream.com/keyword-research
http://www.wordstream.com/keyword-research
http://www.wordstream.com/popular-keywords
http://www.wordstream.com/keyword-grouping
http://www.wordstream.com/keyword-grouping
http://www.wordstream.com/information-architecture


 

 

An online directory definition is: A website submission service where your website 
is added to the proper category in a searchable online directory which enhances 
your site’s visibility and creates relevant inbound links to your website. 

When our clients ask us to define directory submission, we find it helpful to say that 
it benefits your website in two ways: 

1. Major search engines such as Google use directories to find search results. 

When a web user searches for something, the search engine crawlers scan the 
thousands of pages in online directories to provide the results. Because the site has 
already been indexed and categorized in the directory, it is deemed more relevant 
and thus achieves a higher ranking. 



2. Directory submission creates relevant inbound links. When a site is listed in 
an online directory, it creates quality inbound links to your site and that also 
enhances your site’s visibility and ranking. 

Directory submission is a very cost-effective way to get links and helps to establish 
a foundation for Internet marketing. Especially beneficial in helping new websites get 
noticed, it helps your site build traction in an increasingly crowded and competitive 
marketplace. 

 

Social Bookmarking SEO 
Online marketing has gravitated away from true-and-tried ad and affiliate 
marketing toward the rapidly growing world of global social networking. 

Social bookmarking is a great traffic-boosting search engine optimization 

(SEO) strategy because it’s easy, effective and trendy. 
 

What is Social Bookmarking? 

Essentially, a social bookmark is a link 
that people post to social websites for others to see because they find it 

interesting, valuable or cool. 

In a way, social bookmarks are just like the bookmarks you already have on 

your private computer. The difference between the two is that social 

bookmarks are saved to the web where they can be easily shared while 
private bookmarks are saved to your own browser. 

 The idea behind social bookmarking is simple: post links on popular social 

bookmarking websites to increase your own traffic and gain an ongoing 

stream of new readers and customers. 

Content and links that are openly shared with other Internet users literally 

have unlimited growth potential. For example, one link can quickly multiply 

http://www.socialbookmarkingseo.org/onlywire/
http://www.socialbookmarkingseo.org/how-to-properly-bookmark/
http://www.socialbookmarkingseo.org/list/
http://www.socialbookmarkingseo.org/list/
http://www.socialbookmarkingseo.org/marketing-your-site-with-article-directories/


and reach thousands of desktops across the world if one user passes it on to 

others, and those users in turn do the same, and so on.  

 Because social bookmarks can be passed on indefinitely, they have the 

potential to reach a much wider audience and generate significantly more 

traffic than other online marketing methods. 

1. BLOG SUBMISSION SEO providing many submission services like directory submission, 
article submission, bookmark submission, blog submission etc. Submitting a blog to a search 
engine is commonly parallel to the method of submitting a website. There are still, positive 
different procedures, which, if properly taken into account, would enable you to get your blog 
indexed more proficiently! 

2. 2. BLOG SUBMISSION The most projecting web search engines like Google, Yahoo and 
MSN, each need different procedures of accepting a blog. If you submit a blog according to 
the apposite method to each relevant search engine, you can just ring for your blog 
whenever you post it. Following are the approaches of blog submission to abovementioned 
highest ranked search engines. 

3. 3. BLOG SUBMISSION Google needs the making of a sitemap when you submit a blog to 
this search engine. This removes the want to resubmit the same blog. Fully is necessary 
then is that the site map remains informed. Furthermore, if a sitemap plug in is installed, a 
site map will be mechanically be updated for certain blogs like Word press. The plug in will 
also aware Google to the fact that the site has been changed. 

4. 4. BLOG SUBMISSION It is essential to check that when submitting blogs to Google, you 
submit your blog site maps to blog directories that feed Google the grades for its blog 
search. Sites like Feed Shot are quite user friendly for web site map submissions to blog 
directories. All that would be required to be done then is that you ring your blog to preserve it 
at these directories. 

5. 5. BLOG SUBMISSION Yahoo varies from Google is blog submission principally due to the 
fact that it receives a site feed rather than a sitemap. The sites of blog feed can be ready at 
the first block. It is also beneficial to submit blogs to a My Yahoo page, as this can further the 
addition of blogs, and get them indexed in Yahoos blog search. It should be checked that 
blog submission to both Google and Yahoo needs the creation of an account which is free of 
cost.  
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